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Tamsui's Cultural Assets, Terroir Capital and the Potential of Regional Brands
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(Abstract)

Tamsui was selected as one of Taiwan’s potential sites of world heritage. It is a popular tourist attraction in
northern Taiwan and has rich historical and cultural relics. However, we found the number of visitors to
cultural assets accounts for less than 10% of the tourist population in Tamsui in 2020. This article takes an
inventory of Tamsui's cultural assets and the current status of landscape and terroir capital, in order to profile a
marketing strategy of Tamsui’s regional brands characteristics.
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