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(Abstract)

| The article raises a major media practice concern, which is: in the information society, how has the
production of digital content been influenced by the cultural and creative economy. In this article, the study
firstly examines the role of the media in community communication. The essay begins with an analysis of
museum in the influence on producing mode of local culture. It aims at analyzing a multi-source platform to
connect the local cultural resources. Employing an approach of field study, major content will be surveyed from
local contents. These media practices had been analyzed. The finding of article will shed a light on the theory
of media ecology. The author argues that major function of media platform is connected with displays which

are presumed to reach out tourists’ attention. These attentions would be construed with the landscape media.
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IRIREE R, P LGB Y 8 B8, (E AR BISCLE ZER)
FERE. Blan, ST LR R A AR e L B AR TR IR
SR R, ey O A8 B 6, DURIR SR S0
FIEE (SREEHE, 2004, p. 182) .

TESC NS I b, B SR 78 AL IE 2 IR N 25
ZHE R, AR A AR LRI SOIE S
SE—EIRTT B (Aplin, 2004) o {HZ, BHTFEELZ
A SN b R B, (15 R BURT B R 6,
oy AR B AN, WA R B R AR R )
WA SCAE, I T A E YR TR B PR, BRI
BREURT 6 P 2 [ 0 1 5 B FL ), 85 2 5 28 SO b s &
DR 2R, DRl SO A 7 PR R RS 0 THT 17, PRAS 6 ATA B
JRES P SR Ty SO A AR o 2 (R BB, R ST A
BUCAAE E M E 2R (Balle” |, 2002) o

B E 2, TR SEAL IR AR AR, T 66 2 s ST
B E TR —, BT B e UL R/R LA, &1
M IEFE A ERAR, IRA SO R 2 e, e LAl
BT RN, BT B SRS AT TSR A AT IR LS

7

2.2 FiEYeE

WA T W R AROL, SRR TR A BREE, R
JFE RS BOE RR, $E 2 — SO S ) A,
SO s PR B AR R Ay R ke T . SO R
L3R NIHEL 5 SRIR B [ 2 o TLB AR, Wt A&
R R SR AE AR B U E Y, £ BB RE S
A E AR R 2 u i DU B 5] 3, SOk
1BV DA SO BB R T R

(BIE, 2009,

BRI 5, 1F A A A BT Y A [R]
BT YA, P TS A A S I P e R B B
) AT A5, TR TR s ] R R A 20 N TR ST D i
I, IR EER S 5T s iRE AR I, UANA
Hol, RS, AR BIERE R R, T Ak 5 ) 08 A
(Gothan, 2007) . 52, FEE . =M, LLRZEER
s B 25T A RRREE R R R E
WA BT 22 52, BT UL, RSOV RT e g 2 Tl v, gl
B 7R it P 3 B B AR G B, T AR B A DA SCAR )
WA UINEL, LB AR A a0 e n BH B 3 2 B R
2.2.1 TR

B S IORR 0 S AL WSO 8 e e 2 [ 1 19 R B A,
SCAHERN T 5T R B SCAGBIE 7 AR 5, A e ni A SC
AR F A BE N B A A T 3, B SO %
AT R 2 AT 3 aH ) i S BRI, DRI AR AR BT SOk
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Mo 5 BRIRI TR rh, R o 750 R BRLAR B i 0 1 . Rt A
A W DA AR 2 N B R R A% e —, Wi 7 DA %
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EE,
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mARAR
JETRAARAE 2 — (RGBT O BEN L, 4 T BT 1
TS M, WA R R — BT A, th—E

W 3530, T AR REE T 2 AR

TEAFREHETF SR RN, Wl A
BERHTAZHE (Zukin, 2011),  stSCfRnsdE Em S, Hid
WofE S A K & M 7 B E M M (mnemonic
reconstruction), ¥ HAE b T & EG . fEAREH &
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EA s
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